Online/New Media Tactics
When possible utilize social networking websites, new media, and technology to enhance existing targeted voter turnout tactics (phone, mail, visibility).  Below are helpful online/ new media tactics that your campaign can employ.  
· Develop a campaign website/blog- Ask campaign staffer and volunteers to blog on a regular basis

· Develop a Campaign “widget” that can placed on social networking sites/websites

· Share campaign updates/press releases with local bloggers 

· Develop a presence on Facebook/ YouTube /Black Planet and other Websites within your targeted demographic  

· Enlist volunteer support , partnerships, and voter mobilization and  through online partnerships (Community organizations, Urban Social Websites, Service Sites, Entertainment Sites, etc)

· Develop a timeline of “messages” to targeted facebook users/online members:  ex. Get Registered, How to Vote, Why it’s cool to vote, what you need to vote, Early Vote Now.  
· When and where possible purchase web ads on  websites with high traffic from your targeted demographic (example: facebook, blackplanet, myspace, Urban Social Websites, local night club websites, apartment search sites, job search sites, popular online stores, etc)

· Create  “I Early Voted ” facebook event to encourage targeted demographic to vote and tell friends about voting

· Upload You Tube Videos of voter information and special event clips for Viral Marketing purposes

· Conduct a viral “Be Counted Now: Vote Early” email campaign aimed at voter education and mobilization for Early Vote efforts.  (Community List serves, Progressive networks, coalition partners, community “youth focused” list serves) 

· Create targeted text messages  

· Get Registered

· Early Vote – “One Stop Voting”?  (pass it forward)

· Vote Tomorrow – with voting information (Day before E-Day)

· Vote Today—with Voting information  (E-Day)

· Use text messages to announce special events
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